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Types of Prompts 
One-Shot Prompts
Two-Shot Prompts
Dual-Prompts
Prompt Priming
Tree of Thought Prompts
Setting Multiple Instructions

One-Shot Prompt Example 
“Write a social media post designed for first-time homebuyers that is engaging, informative, and 
visually appealing. The content should focus on demystifying the home buying process, 
emphasizing the joy and pride of owning a home. It should highlight tips for securing a mortgage, 
understanding credit scores, and finding the right property. The tone should be optimistic and 
empowering, encouraging young families and professionals to take the step towards 
homeownership. Please include a call-to-action that invites them to a free webinar on home buying 
essentials, with a link to sign up. The visual should be warm and welcoming, resonating with the 
aspirations of new buyers." 

Two-Shot Prompt Example 

First Shot: 

“Create a social media post targeting first-time homebuyers. The goal is to educate and inspire 
confidence in the home buying process. The post should highlight key steps like mortgage pre-
approval, searching for the right home, and the final purchase. The tone should be encouraging and 
supportive, with a clear, concise message. Can you draft a sample post with this focus?" 

After receiving the first draft, you provide feedback for refinement: 

Second Shot: 

"Thank you for the draft. Now, I’d like to refine the message to appeal more directly to young 
families and professionals. Please emphasize the financial benefits of homeownership, such as 
building equity and potential tax advantages. Also, include a call-to-action for a webinar that details 
these benefits and guides them through the financing options available. Adjust the visual to 
something that conveys growth and stability, such as an image of a young family enjoying their new 
home." 
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Dual Prompts Example 
Prompt 1: "Create a visual graphic for first-time homebuyers that educates them on the importance 
of credit scores in the home buying process. The graphic should explain how credit scores a ect 
mortgage rates and loan approval in a clear and simple way. Include a visual element that 
illustrates this relationship, such as a graph or an infographic." 

Prompt 2: “Once you have created the visual graphic, write a social media post to use on Facebook 
along with the graphic.” 

Tree of Thought Prompt Example 
Initial Seed (Root of the Tree): 

"Develop a social media campaign for first-time homebuyers." 

First Branch (Expanding on the Root): 

"In the first post, focus on demystifying the mortgage pre-approval process. Provide clear, step-by-
step guidance on what documents are needed, how credit scores impact the process, and why pre-
approval is a crucial first step in home buying." 

Second Branch (Another Expansion): 

"For the second post, create content that illustrates the journey from renting to owning. Highlight 
the emotional pride and financial benefits of homeownership, such as equity growth and potential 
tax deductions." 

Third Branch (Delving Deeper): 

"In the third post, address common fears and misconceptions about the home buying process that 
may deter first-time buyers. Provide reassuring facts and motivational messages to encourage them 
to take the first step." 

Connecting the Branches (Synthesizing the Tree): 

"Ensure that each post includes a consistent design theme and tone that aligns with our brand's 
message of trust and guidance. Include a call-to-action that invites readers to a webinar for more 
detailed information and personal assistance." 

The Fruit (Final Outcome): 

"The end goal is to create a cohesive series of posts that not only inform and educate but also 
inspire confidence in first-time homebuyers, leading to increased engagement and sign-ups for the 
webinar." 
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Multiple Instructions Example 
Weekly Marketing 

Develop my marketing content for this week.  I will give you the topic in the next prompt.  Once you 
receive that topic, I want you to create the following content in the order I have listed.   

I want you to include my licensing and contact information in all items except the video scripts.  
Here is my information:  

Name:  

Company:  

License #: 

Website:  

Phone:  

I want you to begin with the first item and once I review the information you give me and approve it, I 
will type in Next, and you can proceed to creating content for the next item on the list.   

Here is the list: 

1. Video Scripts:  Create a video scripts for the topic.  Include a catchy opening and include an 
introduction to me.  The script should be informative and engaging and be easy to understand.  I do 
not need any direction or narrators in the scripts.  I only want what I will be reading in the 
teleprompter.  Include a call to action at the end of the script. 

2. YouTube Descriptions:  Create the YouTube descriptions for each of these videos.  I want the 
descriptions to include a catchy headline and at least 500 words for a description.  I want it to 
include hashtags. 

3. Social Media Post for the video:  Create social media post for the three video.  I want it to include 
a short catchy headline. 

4. Social Media Posts for two graphics:  Create two social media posts that relate to the topic of the 
week but are di erent from the videos.  I only need the post information.  I want it to include a fun 
short headline. 

5. Blog Post:  Write a 500-word blog post on this week's topic for my website and one for my 
LinkedIn.  Create a catchy headline and be sure to include  call to action at the end. 

6. Email Newsletter:  Write a newsletter that includes one of my videos as well as information that 
relates to this week's topic. 

 

 

 

4



AI Unleashed Workshop 

www.AIMasteryCenter.com 

Real Estate Prompts 
1. Understanding the Home Buying Process: A step-by-step guide for first-time homebuyers. 

2. Selling Your Home: What to Expect: A detailed overview of the home selling process. 

3. Real Estate Market Trends: Analysis of current trends in the local real estate market. 

4. Tips for First-Time Sellers: Key advice for those looking to sell their home for the first time. 

5. Understanding Real Estate Jargon: Decoding common real estate terms and acronyms. 

 

ATM Method 
A (Act): Just as you'd select the type of transaction at an ATM, here you define the 'role' you want 
ChatGPT to assume. Whether it's a Loan O icer, Marketing Manager or Manager, you're selecting 
the expert hat you want the model to wear. 

T (Tell): This is like specifying the transaction details, such as the amount to withdraw. Here, you're 
directing ChatGPT on the specific task or information you seek, shaping the depth and scope of the 
response. 

M (Message): Think of this as choosing the note denominations at an ATM. This determines the 
format or style in which you receive the information—be it in bullet points, a formal report, or even a 
Southern tone. 
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Buyer/Agent Agreement Prompt 
Write a new Buyer-Broker Agreement for a new buyer.  I will give you the information about 
the buyer and details about the agreement in the next prompt.   

Here is the list of what I want you to prompt me for in the next prompt: 

Essential Information for Buyer-Broker Agreement 

1. Buyer's Full Name(s): 

2. Buyer's Current Address: 

3. Buyer's Contact Information: 

4. Purpose of the Agreement: (Typically to engage as the exclusive agent for property search 
and acquisition) 

5. Specific Type of Property and Location of Interest: 

6. O icial Date when the Agreement will take e ect: 

7. Duration of the Exclusive Representation Term: 

8. Agreed-upon Commission Rate (%) of the Purchase Price: 

9. Start and End Date of the Agreement: 

10. Conditions for Early Termination and Any Associated Termination Fee: 

11. Preferred Method for Dispute Resolution: 

12. State Law Governing the Agreement: 

Once you receive that information, I want you to create the agreement and include the 
information about the buyer and details about the agreement.  I want you to write the 
agreement exactly as is below:   

Buyer-Broker Agreement 

Between [Buyer’s Full Name(s)] ("Buyer") and [Real Estate Agent Name] ("Agent"). 

Introduction 

This Buyer-Broker Agreement ("Agreement") is entered into on this [O icial Date when the 
Agreement will take e ect], by and between [Buyer’s Full Name(s)] ("Buyer"), residing at 
[Buyer's Current Address], and [Real Estate Agent Name] ("Agent"), a licensed real estate 
agent with [Real Estate Company], [License Number]. The Buyer engages the Agent as 
the exclusive representative in the search for and acquisition of a [Specific Type of Property 
and Location of Interest] within the agreed-upon location of interest. This Agreement 
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outlines the terms and conditions under which the Agent will perform real estate services 
on behalf of the Buyer. 

Agent Responsibilities 

The Agent commits to utilizing comprehensive access to Multiple Listing Service (MLS) 
listings, private listings, and leveraging advanced tools and technologies for the property 
search. The Agent will o er expert advice on o er strategies, negotiation assistance, and 
provide ongoing market analysis to ensure the Buyer makes informed decisions. 

Property Search: 

As [Buyer’s Full Name(s)] exclusive agent, I will leverage my comprehensive access 
to Multiple Listing Service (MLS) listings, augmented by a network of local contacts 
and private listings to ensure a diverse range of properties to consider. 

I commit to utilizing advanced tools and technologies, such as real-time market 
analysis software and virtual tour capabilities, to streamline the property search 
process. 

Presenting O ers: 

My approach includes a thorough evaluation of property value to ensure [Buyer’s 
Full Name(s)]  o ers are competitive and fair. I'll provide expert advice on o er 
strategies and include personalized touches that resonate with sellers, making 
[Buyer’s Full Name(s)]  o ers stand out. 

Negotiation Assistance: 

I bring to the table a proven track record of successful negotiations, employing 
tactics that range from assertive bargaining to strategic concessions, always aiming 
to achieve the best possible terms for [Buyer’s Full Name(s)]. 

I'll maintain open and timely communication with [Buyer’s Full Name(s)], providing 
updates and insights at every step, ensuring that [Buyer’s Full Name(s)]  is 
empowered to make informed decisions throughout the negotiation process. 

Market Analysis and Advice: 

My services include ongoing market analysis, delivered through comprehensive 
reports and personalized consultations, ensuring that [Buyer’s Full Name(s)]  
remains informed about current market trends and how they may impact her 
purchasing decisions. 
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I will o er [Buyer’s Full Name(s)] strategic advice based on real-time data, such as 
the best times to buy, emerging neighborhood trends, and investment potential, to 
ensure she can capitalize on market conditions. 

Buyer Responsibilities 

The Buyer agrees to provide all necessary financial details promptly, be available for 
viewing properties, and maintain open lines of communication, responding to inquiries and 
providing feedback on properties promptly. 

Exclusive Representation 

The Agent shall represent the Buyer exclusively for the purchase of [Specific Type of 
Property and Location of Interest] located within the specified geographical areas, from 
[Duration of the Exclusive Representation Term], unless extended by mutual agreement or 
terminated earlier as outlined in this Agreement. 

Commission Structure 

The Agent's commission will be [Agreed-upon Commission Rate (%) of the Purchase 
Price] of the purchase price of the property, due at the time of closing. The commission is 
earned upon entering into a binding purchase agreement and payable at closing. Any 
changes to the commission structure must be agreed upon in writing by both parties. 

Duration of the Agreement 

E ective from [Duration of the Exclusive Representation Term]. Early termination can be 
made by either party with [30] days written notice. A termination fee of [Conditions for 
Early Termination and Any Associated Termination Fee] will apply if the Buyer terminates 
early without cause. 

Dispute Resolution 

Disputes will first attempt to be resolved through negotiation, then mediation, followed by 
arbitration or litigation if necessary, adhering to the laws of the state where the property is 
located. The prevailing party in any dispute resolution process is entitled to recover 
reasonable attorney's fees and costs. 

Governing Law 

This Agreement shall be governed by the laws of the state where the property is located, 
with any legal action to be instituted exclusively in the courts of said state. 

Signature Block 
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By signing below, both parties a irm their understanding and acceptance of the terms and 
conditions of this Agreement. 

BUYER: 

[Buyer’s Full Name(s)] 

________________________________ 

 
Date: _______________ 

[Buyer’s Full Name(s)] 

_________________________________ 

 
Date: _______________ 

 

AGENT: 

[Agent’s Name]:  

[Real Estate Company]:  

[License Number]: 

_________________________________ 

 
Date: _______________ 

Acknowledgement of Receipt 

Both the Buyer and Agent acknowledge they have received, read, and understand the 
Agreement, committing voluntarily to their respective responsibilities and obligations. 

I want you to include my licensing and contact information in the agreement.  

Agent’s Name:  

Real Estate Company:  

License Number:  

Website:  

Phone:  
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I want you to begin by prompting me for the Essential Information for Buyer-Broker 
Agreement.  Be sure to put the signature under the signature line. After I provide the Essential 
Information for Buyer-Broker Agreement, I want you to proceed with writing the agreement.  I want 
you to make sure and include signature lines for the signatures.  Once I have approved the 
agreement, I want you to write a compelling value proposition for the [Agent’s Name] highlighting 
unique strengths, services, and the distinct advantages o ered to clients.  I want you to customize 
the Value Proposition to include information about the [Buyer’s Full Name(s)]. 

Do you understand? 

 

 

10



AI Unleashed Workshop 

www.AIMasteryCenter.com 

Buyer Information for Buyer/Agent Agreement Prompt 
 

 

 

 

# Information Required Details to be Completed 

1. Buyer's Full Name(s): 
 

2. Buyer's Current Address: 
 

3. Buyer's Contact Information: 
 

4. Purpose of the Agreement: 
 

5. Specific Type of Property and Location of Interest: 
 

6. O icial Date when the Agreement will take e ect: 
 

7. Duration of the Exclusive Representation Term: 
 

8. Agreed-upon Commission Rate (%) of the Purchase Price: 
 

9. Start and End Date of the Agreement: 
 

10. Conditions for Early Termination and Any Associated Fee: 
 

11. Preferred Method for Dispute Resolution: 
 

12. State Law Governing the Agreement: 
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Tools and Resources 
Al Mastery Center 

www.aimasterycenter.com 

Al Clubhouse  

www.aiclubhouse.co  

Al Beehive  

www.aibeehive.com  

Daily Al Prompt 

www.dailyaiprompt.com  

ChatGPT 

 https://chat.openai.com/ 

AI Tools 

Look for more AI Tools at www.AIBeehive.com  

Vidyo.ai 

lnvideo  

REimagineHome 

GetFloorPlan 

Aragon 

Synthesia 

Voice Pen 
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Weekly Marketing 

Develop my marketing content for this week.  I will give you the topic in the next prompt.  Once you 
receive that topic, I want you to create the following content in the order I have listed.   

I want you to include my licensing and contact information in all items except the video scripts.  
Here is my information:  

Name:  

Company:  

License #: 

Website:  

Phone:  

will type in Next, and you can proceed to creating content for the next item on the list.   

Here is the list: 

1. Video Scripts:  Create a video scripts for the topic.  Include a catchy opening and include an 
introduction to me.  The script should be informative and engaging and be easy to understand.  I do 
not need any direction or narrators in the scripts.  I only want what I will be reading in the 
teleprompter.  Include a call to action at the end of the script. 

2. YouTube Descriptions:  Create the YouTube descriptions for each of these videos.  I want the 
descriptions to include a catchy headline and at least 500 words for a description.  I want it to 
include hashtags. 

3. Social Media Post for the video:  Create social media post for the three video.  I want it to include 
a short catchy headline. 

4. Social Media Posts for two graphics:  Create two social media posts that relate to the topic of the 

short headline. 

5. Blog Post:  Write a 500-word blog post on this week's topic for my website and one for my 
LinkedIn.  Create a catchy headline and be sure to include  call to action at the end. 

6. Email Newsletter:  Write a newsletter that includes one of my videos as well as information that 
relates to this week's topic. 
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Write a new Buyer-Broker Agreement for a new buyer.  I will give you the information about 
the buyer and details about the agreement in the next prompt.   

Here is the list of what I want you to prompt me for in the next prompt: 

Essential Information for Buyer-Broker Agreement 

1. Buyer's Full Name(s): 

2. Buyer's Current Address: 

3. Buyer's Contact Information: 

4. Purpose of the Agreement: (Typically to engage as the exclusive agent for property search 
and acquisition) 

5.  

6.  

7.  

8. Agreed-  

9.  

10.  

11.  

12.  

Once you receive that information, I want you to create the agreement and include the 
information about the buyer and details about the agreement.  I want you to write the 
agreement exactly as is below:   

Buyer-Broker Agreement 

[Buyer’s Full Name(s)] ("Buyer") and  ("Agent"). 

Introduction 

This Buyer-Broker Agreement ("Agreement") is entered into on this [
], by and between [Buyer’s Full Name(s)] ("Buyer"), residing at 

[Buyer's Current Address], and  ("Agent"), a licensed real estate 
agent with  . The Buyer engages the Agent as 
the exclusive representative in the search for and acquisition of a [

] within the agreed-upon location of interest. This Agreement 
outlines the terms and conditions under which the Agent will perform real estate services 
on behalf of the Buyer. 
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The Agent commits to utilizing comprehensive access to Multiple Listing Service (MLS) 
listings, private listings, and leveraging advanced tools and technologies for the property 

sistance, and 
provide ongoing market analysis to ensure the Buyer makes informed decisions. 

Property Search: 

 As [Buyer’s Full Name(s)] exclusive agent, I will leverage my comprehensive access 
to Multiple Listing Service (MLS) listings, augmented by a network of local contacts 
and private listings to ensure a diverse range of properties to consider. 

 I commit to utilizing advanced tools and technologies, such as real-time market 
analysis software and virtual tour capabilities, to streamline the property search 
process. 

 

 My approach includes a thorough evaluation of property value to ensure [Buyer’s 
Full Name(s)]  
strategies and include personalized touches that resonate with sellers, making 
[Buyer’s Full Name(s)]   

Negotiation Assistance: 

 I bring to the table a proven track record of successful negotiations, employing 
tactics that range from assertive bargaining to strategic concessions, always aiming 
to achieve the best possible terms for [Buyer’s Full Name(s)]. 

 [Buyer’s Full Name(s)], providing 
updates and insights at every step, ensuring that [Buyer’s Full Name(s)]  is 
empowered to make informed decisions throughout the negotiation process. 

 

 My services include ongoing market analysis, delivered through comprehensive 
reports and personalized consultations, ensuring that [Buyer’s Full Name(s)]  
remains informed about current market trends and how they may impact her 
purchasing decisions. 

 [Buyer’s Full Name(s)] strategic advice based on real-time data, such as 
the best times to buy, emerging neighborhood trends, and investment potential, to 
ensure she can capitalize on market conditions. 

15



 

 

viewing properties, and maintain open lines of communication, responding to inquiries and 
providing feedback on properties promptly. 

 

The Agent shall represent the Buyer exclusively for the purchase of [
] 

[ ], unless extended by mutual agreement or 
terminated earlier as outlined in this Agreement. 

Commission Structure 

[Agreed-
Price] of the purchase price of the property, due at the time of closing. The commission is 
earned upon entering into a binding purchase agreement and payable at closing. Any 
changes to the commission structure must be agreed upon in writing by both parties. 

 

 [ ]. Early termination can be 
made by either party with [30] days written notice. A termination fee of [Conditions for 

 will apply if the Buyer terminates 
early without cause. 

 

arbitration or litigation if necessary, adhering to the laws of the state where the property is 
located. The prevailing party in any dispute resolution process is entitled to recover 

 

 

This Agreement shall be governed by the laws of the state where the property is located, 
with any legal action to be instituted exclusively in the courts of said state. 

Signature Block 

By 
conditions of this Agreement. 
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[Buyer’s Full Name(s)] 

________________________________ 

 
Date: _______________ 

[Buyer’s Full Name(s)] 

_________________________________ 

 
Date: _______________ 

 

 

[Agent’s Name]:  

[ ]:  

[ ]: 

_________________________________ 

 
Date: _______________ 

 

Both the Buyer and Agent acknowledge they have received, read, and understand the 
Agreement, committing voluntarily to their respective responsibilities and obligations. 

I want you to include my licensing and contact information in the agreement.  

Agent’s Name:  

 

 

 

Phone:  

I want you to begin by prompting me for the Essential Information for Buyer-Broker 
Agreement.  Be sure to put the signature under the signature line. After I provide the Essential 
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Information for Buyer-Broker Agreement, I want you to proceed with writing the agreement.  I want 
you to make sure and include signature lines for the signatures.  Once I have approved the 
agreement, I want you to write a compelling value proposition for the [Agent’s Name] highlighting 

 I want you to customize 
the Value Proposition to include information about the [Buyer’s Full Name(s)]. 
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Buyer’s Agreement Information 

# Information Required Details to be Completed 

1. Buyer's Full Name(s): 
 

2. Buyer's Current Address: 
 

3. Buyer's Contact Information: 
 

4. Purpose of the Agreement: 
 

5.  
 

6.  
 

7.  
 

8. Agreed-  
 

9.  
 

10.  
 

11.  
 

12.  
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Step by Step Guide to 
Setting up a GPT Agent 
in ChatGPT

Creating a 
Customized 
GPT Agent
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2Creating a Marketing GPT

1. Log in:

Paid Version

Login to
ChatGPT
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3Creating a Marketing GPT

Complete Agent Input Form
1. Complete with Your Information.  
2. Save Onto Your Computer. 

Step One
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4Creating a Marketing GPT

Review the Real Estate Agent Roles
1. Update with Your Information.  
2. Save Onto Your Computer. 

Step Two
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5Creating a Marketing GPT

1. Log into ChatGPT
2. Click on Explore GPTs (upper left)

3. Click on +Create (upper right)

4. Click on Create

Step Three
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6Creating a Marketing GPT

1. Create GPT Agent

2. Begin By Inputting Prompt Into Message. (lower left)
Here is your prompt: (Create GPT Agent for [Name] 
Marketing GPT)

3. Confirm GPT Agent Name

4. Create Profile Picture

Step Four
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7Creating a Marketing GPT

1. Click on Configure

2. Confirm Name and Description

3. Open Instructions

Step Five
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8Creating a Marketing GPT

1. Copy and Paste GPT Instructions from word 
document. (Make any updates before uploading.)

2. Copy and Paste Agent Input Form from word 
document.  (From Step One. Make sure all information is 
complete. Copy is included below.)

Step Six
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9Creating a Marketing GPT

2. Click on Close

3. Click on Save and Confirm
(Upper right.  Always save as 
[Only Me] or [Anyone with a link}

Step Seven
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10
Creating a Marketing GPT

1. Click on Edit GPT

2. Upload completed MLO Prompt Guide Form and
MLO Agent Input Form Under Knowledge (From 
Step Two. Make sure you have updated with your 
information.)

MLO Prompt Guide Form
https://edumarketingdownloads.s3.us-west-
2.amazonaws.com/GPT+Set+Up+Instructions/2.+Mortgage+Prompt
+Guide+Form.docx
MLO Agent Input Form
https://edumarketingdownloads.s3.us-west-
2.amazonaws.com/GPT+Set+Up+Instructions/1.++Mortgage+Loan+
Originator+Agent+Input+Form+Sample+3.3.2024.docx

Step Eight
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11Creating a Marketing GPT

1. Click on Update and Confirm (Always publish to Only 
Me or Anyone with a link.)

Step Nine
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Creating a Marketing GPT

1. Click on Edit GPT

2. Set up Conversations Starters

Step Ten
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13Creating a Marketing GPT

1. Click on Update and Confirm (Always publish to Only 
Me or Anyone with a link.)

Step Eleven
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14Creating a Marketing GPT

1. Click on View GPT (Upper right)

2. Test and Refine Prompts

Step Twelve
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Agent Input Form 

Item Information to Include 

Name  

Company Name  

Company Website  

Brand Name  

Licensing Information   
 

Address  

Contact Number 
 

Contact Email  

Social Media Links 

Facebook:  

LinkedIn:  

Instagram: 

Twitter: 

TikTok:  

 

YouTube Link  

Disclaimers 

The information is intended to be viewed for informational 
purposes only. The content contained herein is not guaranteed 
or endorsed by the company, or any company mentioned, nor 

contained in this video may not be wholly or at all applicable to 
every situation or jurisdiction. You are strongly encouraged to 
consult your professional mortgage advisor before acting upon 
any information in this video. The information provided is for 
use as a training tool only. The information is not intended, nor 
should it be relied upon for any other purpose. 

Hashtags 

#RealEstate 

#Realty 

#HomeForSale 
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Item Information to Include 

#NewHome 

#HouseHunting 

#DreamHome 

#RealEstateLife 

#RealEstateForSale 

#RealEstateExpert 

#RealEstateAgent#HomeBuying 

#HomeSelling 

#HomeLoan 

#MortgageTips 

#ClosingCosts 

#MarketTrends 

#RealEstateNews 

#HousingMarket 

#RealEstateInvesting 

#RealEstateTips 
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RRole: Real Estate Agent 
 

[What would you like ChatGPT to know] 

Key Responsibilities: A Real Estate Agent is primarily responsible for assisting clients in 
buying or selling properties. Their key responsibilities include: 

1. Property Transactions: Guiding clients through the process of buying or selling 
real estate, including assisting with property search, negotiations, and closing the 
deal. 

2. Market Analysis: Analyzing local real estate market conditions, property values, 
and trends to help clients make informed decisions. 

3. Property Valuation: Assessing property values based on market data and 
comparable sales to determine appropriate pricing strategies. 

4. Property Marketing: Creating and implementing marketing plans to showcase 
properties for sale, including listing creation, photography, and promotion. 

5. Client Relations: Building strong relationships with clients and serving as their 
main point of contact throughout the real estate transaction process. 

Knowledge or Expertise: Real Estate Agents should be knowledgeable about: 

1. Real Estate Regulations: Understanding local, state, and federal real estate 
regulations, including laws related to property transactions and fair housing. 

2. Market Trends: Staying informed about the local real estate market's dynamics, 
property values, and emerging trends. 

3. Property Evaluation: Expertise in assessing property values, conditions, and 
marketability. 

4. Negotiation Skills
secure favorable terms. 

Typical Challenges: Common challenges for Real Estate Agents include: 

1. Market Fluctuations: Navigating changes in the real estate market that can impact 
property values and demand. 

2. Client Expectations
needs and preferences. 
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3. Legal Compliance: Ensuring that all real estate transactions comply with relevant 
regulations and legal requirements. 

4. Competitive Market: Dealing with competition from other agents and agencies in 
the local real estate market. 

Current Projects: Real Estate Agents may be involved in projects such as: 

1. Property Listings: Continuously updating and enhancing property listings to attract 
potential buyers. 

2. Market Research: Conducting research to identify opportunities and areas with 
high demand. 

3. Client Engagement: Implementing strategies to improve client satisfaction and 
referrals. 

Jargon or Terminology: Common terms and jargon used by Real Estate Agents include: 

 MLS (Multiple Listing Service) 

 CMA (Comparative Market Analysis) 

 Closing Costs 

 Escrow 

 Title Insurance 

 Property Appraisal 

Goals and Objectives: The primary goals and objectives of a Real Estate Agent are to: 

1. Help clients buy or sell properties that meet their needs and preferences. 

2. Secure favorable terms and conditions for clients during transactions. 

3. Build a strong reputation and client base through successful transactions and 
referrals. 

Interactions: Real Estate Agents interact with a variety of individuals and entities, 
including: 

 Clients (buyers and sellers) 

 Other real estate agents 

 Mortgage loan originators 
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 Home inspectors 

 Title companies 

 Attorneys 

 Appraisers 

 Property photographers 
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GPT Instructions: 

Using OpenAI's GPT Prompt guide, I want you to ask the user questions to elicit the information 
required to meet the goals of their custom GPT Agent.  

Here is the guide - https://platform.openai.com/docs/guides/prompt-engineering 

The Primary Goal and objective of this GPT is to increase engagement with their audience, 
educate them about mortgages, reverse mortgages and real estate, enhance the visibility of the 
company with consumers and real estate agents and educate consumers about the steps, 
programs and processes of getting a mortgage and buying real estate.  

The target audience's demographics or interests include first-time homebuyers, seasoned 
investors, senior citizens interested in reverse mortgages, veterans interested in using their VA 
Home Loan Benefit and real estate professionals looking for collaboration and insights.  You will 
always ask who the audience is when you are creating content.  

As the Creative GPT your writing style should be informative, engaging, and incorporate a light 
touch of humor. Your writing should be at a fifth-grade level, informative and easy to understand.  

For podcast descriptions, always include detailed information highlighting the podcast's focus. 

Include the following information.   

1. Always give full urls with [https://] on all websites in all prompt outputs.  This includes 
websites, YouTube and social media urls.  

2. Always give the full urls [https://] when including the social media “follow us” prompt 
outputs on all YouTube, Podcast, Newsletters, and Blog Posts.   

3. Include the following for all YouTube Descriptions: 
 Company Name 
 Licensing Information 
 Company Website with full urls including https:// 
 YouTube Link with full urls including https:// 
 Address 
 Contact Number 
 Email 
 Social Media Links with full urls including https:// 
 Licensing & Disclaimers 
 Hashtags 

 
1. ALWAYS reference data source uploaded to this GPT.  
2. Build prompts following this format: 

 Include details in your query to get more relevant answers 

 Ask the model to adopt a persona 

 Use delimiters to clearly indicate distinct parts of the input 

 Specify the steps required to complete a task 

 Provide examples 
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 Specify the desired length of the output 

 Specify tone, mood, or reading level 

3. Use attachment for details on each of these Prompt building tactics. Use your best 
judgement on what questions to ask based on the goal of their GPT Agent 

[Input Agent Input form here] 
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1.  A personal introduction video or blog post detailing your 
background, experience, and unique approach to real estate. 

2.  A step-by- -time 
homebuyers. 

3.  A detailed overview of the home selling 
process. 

4.  Analysis of current trends in the local real estate 
market. 

5.  Explaining how credit 
scores impact mortgage rates and home buying. 

6.  
mean for buyers. 

7.  Clarifying what an agent does and how they can 
assist in the buying or selling process. 

8. -  Key advice for those looking to sell their home for the 
 

9.  What buyers and sellers should know about home 
inspections. 

10.  Decoding common real estate terms and 
acronyms. 

11.  Discussing the long-
home versus renting. 

12.  Tips for both buyers and sellers on how to handle open 
houses. 

13.   

14.  
community. 
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15.  An introduction to investing in real estate 
properties. 

16. -  
sustainable and green homes. 

17.  How technology is changing the home buying and 
selling experience. 

18.  Understanding the appraisal process and its 
impact. 

19.  A guide to what happens during the closing of a 
home sale. 

20.  Basics of home insurance for new homeowners. 

 

 

 

1. Building Equity Over Time: Explaining how homeownership allows for equity building, unlike 
 

2.  
 

3.  
homeowners. 

4.  The ability to customize and renovate your own home, which is 
 

5. Stability and Predictability:  

6. Long-  -
 

7. Privacy and Independence: The increased privacy and sense of independence that comes with 
owning a home. 

8.  -
 

9.  Discussing the security and peace of mind that comes with 
owning your home. 
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10.  
and buying in various scenarios. 

11.  
credit score. 

12.  The advantages of not having to deal with landlords or rental 
agreements. 

13.  
income source. 

14.  Discussing how owning a property can be part of leaving a 
 

15.  
of homeownership. 

16.  
 

17.  
 

18.  How homeownership protects from unexpected rent increases. 

19. -  -
 

20.  Discussing how owning a home is a key step in 
wealth building for many people. 

 

 

 

1.   

2.  
maximize returns. 

3. The Importance of Curb Appeal: 
impression. 

4.  Discussing various channels and techniques to 
market your property. 

5.  
and what to expect. 
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6.  Tips and tricks for staging your home to showcase its best features. 

7.  
process. 

8.  
deal. 

9.  A step-by-step guide to the closing process from the seller's 
 

10.  How to handle issues like low appraisals or slow 
 

11.  Maximizing online resources and social media for 
selling your home. 

12.   

13.  Key legal aspects to be aware of during the selling 
process. 

14.  
 

15.  Tips for managing the selling process from a distance. 

16.  Understanding which home improvements 
can boost your home's value. 

17.  What you need to disclose when selling your property. 

18.  
unusual features. 

19.  Strategies for managing and choosing between 
 

20. -  
your move. 

 

 

 

1.  
-approval. 
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2.  
they mean for buyers. 

3.  Explaining how an agent can guide buyers 
through the process. 

4.  Factors to consider when choosing a neighborhood, including 
 

5.  
houses. 

6.   

7.  
 

8.  
 

9.  How credit impacts the homebuying 
process and mortgage terms. 

10.   

11.  Understanding the role of appraisals in the homebuying 
process. 

12.  What new homeowners need to know about insuring their 
home. 

13. -  -through before closing. 

14.  A guide to the closing process, documents needed, and typical 
procedures. 

15. -   

16. Long-  Tips for maintaining and enhancing the value of your 
new home. 

17. Eco-  -friendly features in a home. 

18.  
versus for investment. 

19. -  
-  

20.  
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-
 

1.  
 

2.  
a down payment and other hidden costs. 

3. -Approved for a Mortgage: Explaining why pre-approval is crucial 
and how to go about it. 

4.  
-  

5.  Tips on choosing an agent who understands your needs as a 
-  

6.  Guiding buyers on what to consider when searching for 
 

7.  Step-by-  

8.  
 

9.  A comprehensive overview of closing costs and how they impact 
the home buying process. 

10.  Detailing what happens during closing and 
what new homeowners need to know. 

11. -   

12.  
homeowners keep their property in top shape. 

13.   

14.  Tips on making a home energy-
 

15.  
-  

16. -  
-  

17.  
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18.  -
insurance policy for their needs. 

19. -  
them. 

20.   

 

 

1.  Exploring the advantages of moving to a smaller 
home for seniors. 

2.  
seniors to consider downsizing. 

3.  
and moving to a smaller one. 

4. Senior-  Key features to look for in a new home that cater to the needs 
of seniors. 

5.  
long-term home. 

6.  Understanding how downsizing impacts estate planning and 
inheritance. 

7.  
moving process. 

8.  
 

9.  
space. 

10.  Ensuring the new home meets mobility and 
accessibility needs. 

11.  
deciding what to keep, sell, or donate. 

12.  
environment. 

13. -  Tips on selling a home that a senior has lived in for 
many years. 
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14. Technology for Connected Living: 
connected with family. 

15.  The role of real estate agents who specialize in working with 
seniors. 

16.  
 

17. Social Engagement in Senior Living: 
engagement in downsizing. 

18.  
during the process. 

19.  
 

20.  Exploring how a smaller home can lead to a more 
 

 

 

1.  An introductory guide for beginners on how to start 
 

2.  
 

3.  Understanding how to use leverage wisely in property 
investments. 

4.   

5.  
 

6.  A step-by-  

7.  Strategies for diversifying and growing your real 
estate investments. 

8.  Exploring modern ways to invest in real estate through 
 

9.  Understanding the tax advantages and 
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10.  
methods available to investors. 

11.  
property investments. 

12.   

13. Eco-  
estate investments. 

14. Short- -  
short-term and long-term real estate investments. 

15.  
your investment strategy. 

16.  Understanding how to pool resources with other investors 
 

17. -  
and short-  

18.  
 

19.   

20.  How to understand and leverage real estate 
 

 

 

1. -  What to look for in a neighborhood when you have children, 
including schools, parks, and safety. 

2.  How to research and consider school 
districts in your home buying decision. 

3.  
 

4. Kid-  
like play areas and safety aspects. 

5. -  Tailoring your home search to meet the needs 
of a growing family. 
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6. The Impact of a Move on Children: 
 

7.  Ways to include kids in the home search and 
decision-making process. 

8.  Considering the long-term needs of your 
family when choosing a home. 

9.  
features and concerns. 

10.  Financial planning for buying a home with the added expenses of 
raising children. 

11.  The importance of outdoor space for families and what 
to look for. 

12. -  
 

13. -  
 

14.  Considering the availability and importance of play 
spaces in and around the home. 

15.  
 

16.  Ensuring your new home can accommodate a growing 
family. 

17.  The importance of community engagement and 
 

18.  Tips for a smooth moving experience when you have 
children. 

19.  How energy-
families. 

20.  Advice for parents on managing the 
home buying process amidst a busy family schedule. 

 

 

1.   
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2.  An overview of current trends in luxury real estate 
around the world. 

3.  -end real 
estate. 

4.  
 

5.  -edge technology is shaping modern 
luxury homes. 

6.  -end 
 

7.  What makes waterfront homes a coveted choice in 
luxury real estate. 

8. Eco-   

9.  Current trends in luxury home interior design and decor. 

10.  -end 
 

11.  
buyers. 

12.  
luxury sector. 

13.  Addressing the high standards of security and privacy in 
 

14.  
the market. 

15.  
and status. 

16.  The challenges and rewards of 
restoring historic high-end homes. 

17.  
 

18.  
market. 

19.  
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20.  
trends in luxury real estate. 

 

 

1.  
 

2.  Guidance on the process, challenges, and rewards of 
purchasing a historic property. 

3.  
 

4.  
compliance for historic property owners. 

5.  
insurance aspects of owning a historic home. 

6.  
 

7.  How being located in a historic district 
 

8. Eco-  Balancing historical integrity with modern 
 

9.  
 

10.  
for modern use. 

11.  
 

12.  Insights into the ongoing maintenance requirements 
and challenges. 

13.  
interior design. 

14.  Tips for designing landscapes that complement and 
enhance historic homes. 
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15.  
can assist and guide owners of historic homes. 

16.  
 

17.  
rich histories. 

18.  
preserving historic districts and buildings. 

19.  
 

20.  
 

 

 

1.  
 

2.  Guidance on the process, challenges, and rewards of 
purchasing a historic property. 

3.  
 

4.  
compliance for historic property owners. 

5.  
insurance aspects of owning a historic home. 

6.  
 

7.  How being located in a historic district 
 

8. Eco-  Balancing historical integrity with modern 
 

9.  
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10.  
for modern use. 

11.  
 

12.  Insights into the ongoing maintenance requirements 
and challenges. 

13.  
interior design. 

14.  Tips for designing landscapes that complement and 
enhance historic homes. 

15.  
can assist and guide owners of historic homes. 

16.  
 

17.  
rich histories. 

18.  
preserving historic districts and buildings. 

19.  
 

20.  
 

 

 

1.  
impact on property values. 

2.  Analyzing neighborhoods based on walkability 
 

3.  
markets. 

4.  
various neighborhoods. 
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5.  
 

6.  
 

7.  
 

8. Up-and-  
 

9. -  Focusing on what makes certain neighborhoods ideal 
for families with children. 

10.  
 

11.  Providing insights into the demographic makeup 
 

12. Eco-  
 

13. Pet-  Showcasing neighborhoods with pet-
like dog parks and pet services. 

14.  
 

15.  Exploring areas known for their historic architecture and 
charm. 

16.  Showcasing the features and lifestyle of high-end 
neighborhoods. 

17.  
cityscapes, waterfronts, or mountains. 

18.  Featuring neighborhoods that are known for their 
 

19.  
employment centers. 

20.  
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1.   

2.  
contracts. 

3. Landlord-  An overview of laws governing rental agreements, tenant 
 

4.  
and investors. 

5.  A step-by-step guide to the legal aspects of 
 

6.  
other material facts. 

7.  How to manage and plan for real estate assets in 
estate planning. 

8.  
 

9.  The impact of easements on property use and 
ownership rights. 

10.  
short sales. 

11.  Laws regarding environmental assessments and 
 

12.  Handling real estate assets during divorce proceedings. 

13.  
 

14.  
 

15.  Understanding the legal framework governing condos 
 

16.  
 

17.  Examining the legal aspects of emerging real estate 
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18.  
agents. 

19.  
estate crowdfunding. 

20. -  
 

 

 

1.   

2.  -  

3.  How to select a reliable and trustworthy moving service. 

4.  
belongings. 

5.  Ways to reduce and handle the stress associated with 
 

6.  
kids. 

7.   

8.  
like electricity, water, and internet. 

9.  Ways to explore and acclimate to your new 
community. 

10.  
storage unit for your move. 

11.  
 

12.  
 

13.  -related move. 

14.  
 

15. Long-  -country or long-distance move. 
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16.  
 

17.  
 

18.  How to research and choose schools or childcare 
 

19.  Tips for maintaining long-distance 
 

20.  
professionals. 

 

 

1. Real Estate Investment Basics: Understanding the Fundamentals 

2. Choosing the Right Property Type for Investment 

3. Financing Options for Real Estate Investors 

4. Analyzing Market Trends for Smart Investing 

5. Rental Property Management Best Practices 

6. The Impact of Interest Rates on Real Estate Investments 

7. Investing in Commercial vs. Residential Real Estate 

8.  

9. Understanding and Calculating ROI in Property Investment 

10. The Role of Location in Real Estate Investment 

11. Navigating Real Estate Investment in a Volatile Market 

12. Long-Term vs. Short-Term Rental Investment Strategies 

13. Leveraging Technology for Real Estate Investment Success 

14. Diversifying Your Investment Portfolio with Real Estate 

15. Building and Managing a Real Estate Investment Team 

16. Flipping Houses: Strategies, Risks, and Rewards 
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17. Real Estate Investment Trusts (REITs): An Overview 

18. Risk Management in Real Estate Investing 

19. Legal Considerations for Real Estate Investors 

20. Emerging Trends in Real Estate Investment 
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Revolutionize Your Reach: Boosting 
Mortgage Marketing with AI and Chat 

GPT
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Before we dive into the prompts, let's take a quick look at how ChatGPT 
works and how you can generate content for your real 
estate business and demonstrate how it can revolutionize your 
business by developing high-quality content.

Discover the power of ChatGPT, an advanced artificial intelligence model 
specifically designed to comprehend natural language and produce high-
quality text. With ChatGPT, you can revolutionize your business by 
effortlessly generating compelling content that resonates with your 
audience. 

Imagine easily creating engaging property descriptions, informative blog 
posts, and persuasive sales pitches. By providing clear and specific 
prompts that align with your content objectives, you can maximize the 
potential of ChatGPT. 

Experiment with different prompts to explore diverse content options 
and collaborate with ChatGPT as a creative partner to refine and iterate 
on the generated text, ensuring it aligns with your brand voice and style. 
While ChatGPT is a powerful tool, it's essential to review the content it 
generates for accuracy, authenticity, and compliance with legal and 
ethical guidelines. 

Additionally, be mindful of potential biases in the training data and make 
necessary adjustments to mitigate them. 

Understanding these key considerations allows you to confidently 
leverage ChatGPT's capabilities to propel your real estate business to 
new heights.
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Common mistakes when using CHAT GPT

Using excessive technical jargon - Consider ChatGPT as your
grandmother. Would you use specialized language when speaking to her?
Surely not. Keep it simple and understandable, and you'll receive more
effective outcomes.

Lacking specificity - ChatGPT is intelligent, but it requires context to
produce the most satisfactory outcomes. Be specific and furnish it with
as much information as possible. For instance, instead of requesting
ChatGPT to write a product description, provide specific details about
the product's characteristics, advantages, and target audience.

Failing to proofread your text - Despite ChatGPT, it's crucial to verify
your work for accuracy and grammar. You wouldn't want to send an email
to your boss saying, "I think we should merge with our competitor
because they are better than us."

Asking multiple questions simultaneously - ChatGPT is adept at
responding to questions, but try to limit them to one topic at a time.
Inquiring, "Can you tell me how to write a novel, bake a cake, and fix a
car?" will only lead to confusion.

Using ChatGPT for tasks beyond its capabilities - ChatGPT excels at
creating text, but it can't accomplish everything. Don't try to make it
perform tasks it's not intended for.

Neglecting to experiment with diverse prompts - ChatGPT can produce
a broad array of outputs based on the prompts you provide. Don't be
hesitant to try different prompts to determine what works best for your
necessities.
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call-to-action.

Act like a _____________ [eg. Real Estate Agent, Realtor, and Mortgage Officer].
Create a 100% personalized reply comment on social media posts:
"_________________" [Topic, keyword, or caption of the post]. And add something that
could continue the conversation.
Example:
Act like a Real Estate Agent. Create a 100% personalized reply comment on social
media posts: "How to prepare a home for sale, and what improvements should be
made to increase its value." And add something that could continue the conversation.

Now that you understand how ChatGPT works let's explore some prompts to help you 
generate engaging and informative content for your real estate business, attracting 
potential clients and showcasing your expertise.

   DE TARGETING SOCIAL MEDIA CONTENT CREATION
Act like a _______ [eg. Real Estate Agent, Realtor, Mortgage Officer] Agent, Realtor, 
Mortgage Officer] and create a compelling, eye-catching________ [Insert what social 
media platform] post for _______ [purpose]. The post should include _____, _____, 
_____. [keyword 1], [keyword 2], and ________ [keyword 3]. Also, it should follow these 
rules: _____, _____, _____, and _____ [rule 1], [rule 2], [rule 3], and [rule 4].
Example:
Act like a Real Estate Agent and create a compelling, eye-catching Facebook, 
Instagram, and LinkedIn post about avoiding common mistakes when buying/selling 
a property and what are some myths to look out for.
The post should include "real estate," "tips," and "myths." Also, it should follow these 
rules: keep it concise, use engaging visuals, use precise language, and provide value 
to the reader.

RELATED - BLOG POST CREATION 
I am a _____________ [eg. Real Estate Agent, Realtor, Mortgage Officer] I'm looking 
for a blog post that will clearly explain the features and benefits of my 
_____________ [product/service] to _____________________ [Insert detailed 
description of the Target Audience] and persuade them to _____________ [Insert 
goal] with a strong call-to-action.
Example:
I am a real estate agent looking for a blog post that will clearly explain the features 
and benefits of my home staging services to homeowners looking to sell their 
property quickly and at a higher price and persuade them to hire me with a strong

SOCIAL MEDIA REPLY ENGAGEMENT - REPLY SCRIPT
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Act like a _____________ [eg. Real Estate Agent, Realtor, and Mortgage Officer].
Create irresistible and compelling content (Attraction- Interest- Desire- Action)
for __________ [Insert detailed description of the Target Audience]
Example:
Act like a Mortgage Officer. Create irresistible and compelling content (Attraction-
Interest-Desire-Action) for young professionals looking to purchase their first home.

Act like a _____________ [eg. Real Estate Agent, Realtor, and Mortgage Officer].
Generate ten unique, engaging social media content ideas tailored to your target
audience's interest, increase engagement, and drive traffic and leads.
_____________ [Specify the niche, target audience, and social media platform/s.]
Example:
Act like a Real Estate Agent. Generate ten unique, engaging social media content
ideas tailored to your target audience's interest, increase engagement, and drive
traffic and leads.
Niche: Residential Real Estate
Target Audience: Prospective Home Buyers and Sellers
Social Media Platform/s: Facebook, Instagram, LinkedIn

Act like a _____________ [eg. Real Estate Agent, Realtor, and Mortgage Officer].
Write an emotional story for your sales letter, video sales letter, or social media in 1
click. ___________________________ [Insert service being offered] for
____________________ [Insert detailed description of the Target Audience]
Example:
Act like a Real Estate Agent. Write an emotional story for your sales letter, video
sales letter, or social media in 1 click. Find your dream home today for families who
long for a place to call their own.

Act like a _____________ [eg. Real Estate Agent, Realtor, and Mortgage Officer].
Generate SEO-Optimized Topic Ideas and Titles, SEO-Optimized Posts, and SEO-
Optimized Hashtags for social media content for _____________ [Insert detailed
description of the Target Audience]
Example:
Act like a Mortgage Officer. Generate SEO-Optimized Topic Ideas and Titles, SEO-
Optimized Posts, and SEO-Optimized Hashtags for social media content for first-
time home buyers.

ATTRACT - INTEREST - DESIRE - ACTION TYPE OF SOCIAL MEDIA
CONTENT CREATION

BRAINSTORM SOCIAL MEDIA CONTENT TOPIC IDEAS

STORY-TELLING SALES CONTENT

SEO-OPTIMIZED SOCIAL MEDIA CONTENT - TITLE, POST, HASHTAGS
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Engaging and Latest Topic related to_____________ [Services being offered or
Business]
Content Summary: [Brief description of each post.]
Content-Type: [Video post, Static or carousel post]

Engaging and Latest Topic related to Staging Services
Content Summary: Brief description of each post
Content Type: Video post. Static or carousel post

Act like a _________________ [eg. Real Estate Agent, Realtor, and Mortgage Officer].
Create tips and advice about ___________ [Insert keyword/ topic]

Act like a Real Estate Agent. Create tips and advice about the advantages of working
with a real estate expert.

Act like a _____________ [eg. Real Estate Agent, Realtor, and Mortgage Officer].
Create a monthly content calendar for____________________________ [Services being
offered or Business] with ______________________ [no. of contents] for one month,
including weekly reel videos and static posts. Provide a table with the following:

Ensure content aligns with the brand identity, targets the audience, maintains
interest and diversity, and promotes engagement. Allow creativity and flexibility
within guidelines, tailoring ideas to ______________________________ [Services being
offered or Business] needs.

Act like a Real Estate Expert. Create a monthly content calendar for Staging
Services with 22 pieces of content for one month, including four weekly reel videos
and static posts. Provide a table with the following:

Ensure content aligns with the brand identity, targets the audience, maintains
interest and diversity, and promotes engagement. Allow creativity and flexibility
within guidelines, tailoring ideas to Staging Services needs.

Act like a _____________ [eg. Real Estate Agent, Realtor, and Mortgage Officer].
Create a complete email newsletter including a featured article, the latest blog
posts, resources, social media, and call-to-action that _________________ [Insert
detailed description of the Target Audience] to _______________ [Goals of the
Newsletter]

Act like a Realtor. Create a complete email newsletter including a featured article,
the latest blog posts, resources, social media, and call-to-action that targets first-
time home buyers to achieve their goal of homeownership.

TIPS AND ADVICE

30-DAY SOCIAL MEDIA CONTENT IDEAS - CALENDAR

PRO EMAIL NEWSLETTER GENERATOR
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Act like a _____________ [eg. Real Estate Agent, Realtor, and Mortgage Officer].
Generate SEO-Optimized Topic Ideas and Titles, SEO-Optimized Posts, and SEO-
Optimized Hashtags for social media content for _____________ [Insert detailed
description of the Target Audience].

Act like a Mortgage Officer. Generate SEO-Optimized Topic Ideas and Titles, SEO-
Optimized Posts, and SEO-Optimized Hashtags for social media content for first-
time home buyers.

Act like a _____________ [eg. Business Coach, Real Estate Agent, Realtor, Mortgage
Officer]. Generate human-written quotes on __________ [Topic or Keywords] for
social media motivational posts or for motivating ________________ [Insert detailed
description of the Target Audience]. Make sure it will touch their heart and leave a
lasting impression.

Act like a Life Coach. Generate human-written quotes on self-care and mindfulness
for social media motivational posts or for motivating stressed-out professionals.
Make sure it will touch their heart and leave a lasting impression.

Act like a _________________ [eg. Real Estate Agent, Realtor, and Mortgage Officer].
Write SEO content caption and related hashtags for short-form videos for Facebook
reels, Instagram reels, YouTube shorts, and TikTok videos about
_______________________ [Insert videos topic].

Act like a Real Estate Agent. Write SEO content caption and related hashtags for
short-form videos for Facebook reels, Instagram reels, YouTube shorts, and TikTok
videos about "Top 5 Tips for First-Time Homebuyers."

Create a compelling bio for ____________ [Insert your area of expertise and unique
selling proposition].

Create a compelling bio for a real estate expert specializing in residential properties,
showcasing their expertise in helping first-time home buyers make informed
decisions.

SEO-OPTIMIZED SOCIAL MEDIA CONTENT - TITLE, POST, HASHTAGS

CONTENT - HUMAN-WRITTEN QUOTES

SEO COPY FOR SHORT-FORM VIDEOS

YOUR PERFECT BIO
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Act like a _________________ [eg. Real Estate Agent, Realtor, Mortgage Officer]
targeting ________________ [Insert detailed description of the Target Audience] on
_________ [Insert for what social media platform?]. Write an engaging SEO content
caption and relevant hashtags for Carousel post sharing ___________ [Insert Topic].
The caption should be concise and informative and include relevant keywords to
boost search visibility. Focus on providing ___________ [Insert Topic] tailored for
___________ [Insert detailed description of the Target Audience] The carousel post
will consist of ___________ [Insert how many slides], and the caption should be
approximately __________ [Insert desired no. of characters in length]. Remember to
keep the target audience and ________ [Insert for what social media platform?]
platform in mind.

Act like a Realtor targeting first-time homebuyers on Instagram. Write an engaging
SEO content caption and relevant hashtags for a Carousel post sharing Home-Buying
Tips. The caption should be concise, informative and include relevant keywords to
boost search visibility. Please focus on providing home-buying tips specifically
tailored for young professionals in their 20s and 30s who want to purchase their first
home. The carousel post will contain 6 slides.
The caption should be approximately 150-200 characters. Remember to keep the
target audience and Instagram platform in mind.

Act like a _________________ [eg. Real Estate Agent, Realtor, Mortgage Officer]
targeting ________________ [Insert detailed description of the Target Audience] on
_________ [Insert for what social media platform?]. Write an engaging SEO content
caption and relevant hashtags for an infographic post sharing ___________ [Insert
Topic]. The caption should be concise and informative and include relevant keywords
to boost search visibility. Focus on providing ___________ [Insert Topic] tailored for
___________ [Insert detailed description of the Target Audience] The caption should
be approximate __________ [Insert desired no. of characters in length]. Remember to
keep the target audience and ________ [Insert for what social media platform?]
platform in mind.

Act like a Realtor targeting first-time homebuyers on Instagram. Write an engaging
SEO content caption and relevant hashtags for an Infographic post sharing Home-
Buying Tips. The caption should be concise and informative and include relevant
keywords to boost search visibility. Please focus on providing home-buying tips
specifically tailored for young professionals in their 20s and 30s who want to
purchase their first home. The caption should be approximately 150-200 characters
in length. Remember to keep the target audience and Instagram platform in mind.

SEO COPY FOR CAROUSEL CONTENTS

SEO COPY FOR INFOGRAPHIC CONTENTS
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Create a captivating short-form video script suitable for platforms like Facebook
reels, Instagram reels, YouTube shorts, and TikTok. Assume the role of a
_________________ [e.g., Real Estate Agent, Realtor, Mortgage Officer]. Write an
engaging script that revolves around _______________ [insert a specific topic
relevant to your chosen role]. Each sentence should grab the viewer's attention and
entice them to keep watching.

Create a captivating short-form video script suitable for platforms like Facebook
reels, Instagram reels, YouTube shorts, and TikTok. Assume the role of a real estate
agent. Write an engaging script that revolves around showcasing a luxurious
waterfront property. Each sentence should grab the viewer's attention and entice
them to keep watching.

Act like a _________________ [eg. Real Estate Agent, Realtor, and Mortgage Officer].
Craft a persuasive sales pitch to showcase your unique selling points and
commitment to exceptional service.

Act like a Real Estate Agent. Craft a persuasive sales pitch to showcase your unique
selling points and commitment to exceptional service.

Act like a _________________ [eg. Real Estate Agent, Realtor, and Mortgage Officer].
Create a sales presentation for a ______________ [Insert details of what is being
offered]. Your target audience consists of __________________ [Insert detailed
description of the Target Audience]. Develop a compelling sales presentation that
highlights the _______________ [Insert selling point or unique features of what is
being offered].  Emphasize the key selling points, address common objections, and
showcase your expertise in the___________ [Industry of profession] to drive interest
and ultimately closed sales.

Act like a Real Estate Agent. Create a sales presentation for a new luxury
condominium project. Your target audience consists of potential buyers who are
interested in high-end properties. Develop a compelling sales presentation
highlighting the condominium's unique features, location advantages, and
investment potential. Emphasize the key selling points, address common objections,
and showcase your expertise in the real estate market to drive interest and
ultimately secure sales.

SHORT-FORM VIDEO SCRIPT

SALES PITCH

SALES PRESENTATION
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Act like a _________________ [eg. Real Estate Agent, Realtor, and Mortgage
Officer]. Write a script for asking a past client for a referral in a polite and non-
intrusive manner.

Act like a _________________ [eg. Real Estate Agent, Realtor, Mortgage Officer]
specializing in _______________ [Insert your specialization], develop a highly
effective referral program targeting ________________ [Insert detailed
description of the Target Audience] to increase client referrals and boost sales
growth.

Act like a real estate expert. Write a script for asking a past client for a referral in a
polite and non-intrusive manner.

Act like Realtor specializing in luxury residential properties, develop a highly
effective referral program targeting high-net-worth individuals to increase client
referrals and boost sales growth.

Act like a professional and expert copywriter and proofreader.
Help a _________________ [eg. Real Estate Agent, Realtor, Mortgage Officer]
specializing in _______________ [Insert your specialization], to brainstorm unique
ideas for creating a direct mail piece to target ______________ [Insert detailed
description of the Target Audience]. Provide suggestions to make the mail piece
stand out and grab their attention.

Act like a professional and expert copywriter and proofreader.  
Help a realtor specializing in luxury beachfront properties in Miami, Florida, to
brainstorm unique ideas for creating a direct mail piece to target affluent buyers who
are interested in investing in waterfront real estate. Provide suggestions to make the
mail piece stand out and grab their attention.

Act like a professional lead generator. Provide examples of effective opening lines
for cold-calling potential clients in the ___________ [Insert what Industry].

Act like a professional lead generator. Provide examples of effective opening lines
for cold-calling potential clients in the real estate industry.

ASKING FOR REFERRAL

IDEAS FOR AN ATTENTION-GRABBING DIRECT EMAIL

OPENING SPILL - COLD CALLING
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Help a _________________ [eg. Real Estate Agent, Realtor, Mortgage Officer]
specializing in _______________ [Insert your specialization], tips on how to handle
common complaints during a cold call, such as when a prospect says they're not
interested or hangs up abruptly. Share practical strategies to overcome objections
and keep the conversation going.
Example:
Help a Real Estate Agent specializing in residential properties,  tips on handling
common complaints during a cold call, such as when a prospect says they're not
interested or hangs up abruptly. Share practical strategies to overcome objections
and keep the conversation going.

Act like a Facebook Ads Expert, help a ____________ [eg. Real Estate Agent, Realtor,
Mortgage Officer] target the right audience and optimize their Facebook ad
campaigns for___________________ [Insert goal for the Facebook Ad]
Example:
Act like a Facebook Ads Expert, help a Realtor target the right audience, and
optimize their Facebook ad campaigns for selling luxury properties in the Los
Angeles area.

Act like a Facebook Ad Expert: Provide examples of effective Facebook ads for
______________ [Insert what industry] targeting _________________ [Insert detailed
description of the Target Audience] with the goal of ____________ [Insert goals for
the Facebook Ad]. The ads should highlight ______________ [Insert specific
requirements or constraints the ads should consider]. Consider any necessary legal
disclaimers and adhere to Facebook's ad policies.
Example:
Act like a Facebook Ad Expert: Provide examples of effective ads for real estate
businesses targeting millennial first-time homebuyers to generate leads. The ads
should highlight affordable housing options and emphasize the benefits of
homeownership. Consider any necessary legal disclaimers and adhere to Facebook's
ad policies.

Act like a Facebook Ad Expert: Write a persuasive and engaging Facebook ad copy
targeting __________ [Insert detailed description of the Target Audience].
Example:
Act like a Facebook Ad Expert: Write a persuasive and engaging ad copy targeting
young professionals looking to buy their first home in a metropolitan area.

HANDLE COMPLAINTS - COLD CALLING

EXAMPLE OF EFFECTIVE FB ADS

FACEBOOK AD - TARGET AUDIENCE

PERSUASIVE FB AD COPY
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Act like a professional web designer and expert, guide a _____________ [eg. Real
Estate Agent, Realtor, Mortgage Officer] in creating an attention-grabbing and fully
optimized website targeted at _____________ [Insert detailed description of the
Target Audience]. Explain the importance of user experience, high-quality visuals,
search engine optimization, valuable content, lead capture strategies, and social
media integration to achieve the goals.
Example:
Act like a professional web designer and expert, and guide a real estate agent in
creating an attention-grabbing and fully optimized website targeted at luxury
property buyers in a specific geographic area. Explain the importance of user
experience, high-quality visuals, search engine optimization, valuable content, lead
capture strategies, and social media integration to achieve the agent's goals.

Act like a professional web designer and expert. Create an attention-grabbing web
section for a _____________ [Insert your industry ]
Example:
Act like a professional web designer and expert, Creating an attention-grabbing web
section for a real estate property.

Act like a _________________ [eg. Real Estate Agent, Realtor, and Mortgage Officer].
Engage your audience with a poll question about  ____________________ [Insert
Topic/keyword]. Create four enticing choices for an Instagram story poll.
Example:
Act like a real estate agent, and engage your audience with a poll question about
their dream home features. Create four enticing choices for an Instagram story poll.

Act like a _________________ [eg. Real Estate Agent, Realtor, and Mortgage Officer].
Create a compelling, persuasive, attention-grabbing but non-pushy call-to-action for

a social media post promoting ______________ [Insert CTA details]
Example:
Act like a Real Estate Agent. Create a compelling, persuasive, attention-grabbing,
non-pushy call-to-action for a social media post promoting a new listing property.

STUNNING | FULLY- OPTIMIZED WEBSITE

TAILORED WEB SECTION

POLL QUESTIONS

NON-PUSHY CTA QUESTIONS
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Create an entertaining and educational trivia game about _____________ [Insert your
desired topic] covering topics such as _________________ [Insert detailed description
of the topic]. Ensure the trivia questions are diverse in difficulty and format, including
multiple-choice, true or false, and fill-in-the-blank questions. Make it engaging by
incorporating exciting facts, fun anecdotes, and visuals like images or diagrams
related to real estate. Aim to balance entertaining and informative to keep
participants hooked while expanding their knowledge in the fascinating world of real
estate.
Example:
Create an entertaining and educational trivia game about real estate investing,
covering topics such as property valuation, mortgage types, famous architectural
landmarks, and notable real estate investors throughout history. Ensure the trivia
questions are diverse in difficulty and format, including multiple-choice, true or false,
and fill-in-the-blank questions. Make it engaging by incorporating interesting facts,
fun anecdotes, and visuals like images or diagrams related to real estate. Aim to
balance entertaining and informative to keep participants hooked while expanding
their knowledge in the fascinating world of real estate.

Design an exciting and informative contest or giveaway specifically tailored for
____________ [Insert detailed description of the Target Audience] focusing on
_____________ [Insert detailed description of topic or focus]
Example:
Design an exciting and informative contest or giveaway tailored explicitly for first-
time homebuyers, focusing on real estate essentials and practical tips for a
successful home purchase.

TRIVIA GAME CONTENT IDEAS

EXCITING CONTENT/GIVEAWAY CONTENT IDEAS
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“Keyword ideas for real estate agent”

“Write 5 funny Facebook ad taglines for buyers looking to buy their first

home”

“Write an email newsletter about the current state of the real estate

market in [location]”

“Give me 8 ideas to wow my customers.”

“Write me a funny TikTok script for items to watch for in a home

inspection.”

"Generate [number] subject lines for an email campaign about [product or

service.]."

“Give me 5 TikTok ideas for Real Estate”

"Write a follow-up email for [your brand] with the subject line: [your subject

line]."

"Create a template for an email response to customers inquiring about

[product]."

"Generate a list of common issues customers have with [product name]

and provide solutions for them."

Create a personalized sale email for potential customers. Include [topic,

brand name, promo offers, etc.]."

day 1 - short call script for a new buyer lead
day 2 - email that asks the top 5 things they are looking for in their future hme
day 3 - text asking them if they’ve had a chance to review the properties I sent
day 4 - quick check-in email if they have any questions

Create a marketing campaign for a new real estate homebuyer/home seller lead that
inquired on my website.  Make the plan X days in length with the following:

LEAD FOLLOW UP CAMPAIGN

SIMPLE PROMPTS
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Tip 1: Be specific and detailed in your prompts. Your prompts' specificity directly
affects the generated content's relevance and usefulness. Provide ChatGPT with
comprehensive information, such as your target audience, desired tone or style,
and specific themes or topics you want to cover—the more precise the
instructions, the better the output.
Tip 2: Edit and refine the generated content. Although ChatGPT can generate
high-quality content, reviewing and refining the text to ensure it meets your
standards is essential. Take the opportunity to clarify and expand on the ideas
presented by ChatGPT. Adjust the language and tone of your brand voice,
ensuring consistency and professionalism.
Tip 3: You can experiment with various prompts and approaches. Feel free to
experiment with multiple prompts and strategies to discover what resonates best
with your audience. Explore different tones, themes, and formats to keep your
content fresh and engaging. Pay close attention to the feedback you receive from
your readers, as it can offer valuable insights into what works effectively.
Tip 4: Engage in thoughtful dialogue: Treat ChatGPT as your creative companion.
Pose open-ended questions, seek alternative perspectives, and delve deeper into
your ideas through meaningful conversations with the model.
Tip 5: Experiment with different prompts: Explore various angles, scenarios, and
genres by experimenting with various prompts. This helps in broadening your
creative horizons and discovering new possibilities.
Tip 6: Refine and polish: Use the initial output from ChatGPT as a starting point
and refine it further with your voice and style. Mold the generated ideas to fit
your narrative, ensuring a cohesive and compelling storyline.
Tip 7: Incorporate feedback loops: Continuously iterate and improve your writing
using the feedback generated by ChatGPT. Embrace constructive criticism and
leverage the model's suggestions to enhance the overall quality of your work.

Now that you have some ideas for prompts to use with ChatGPT let's look at some
tips for making the most of this powerful tool.

By following these strategies and tips, you can unlock the full potential of ChatGPT
prompts and witness a remarkable improvement in your creative writing endeavors.
Remember, your imagination knows no bounds – embrace it and let ChatGPT be your
guide to creating extraordinary written works.
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1. Podcast Set Up
2. YouTube Set Up
3. Create Voice Guide
4. Upload Guidelines

ChatGPT Prompts for Mortgage and Real Estate 
Professionals
https://edumarketingdownloads.s3.us-west-
2.amazonaws.com/GPT+Set+Up+Instructions/ChatGPT+Prompts
+for+Mortgage+and+Real+Estate+Professionals+3.5.2024.pdf

Additional GPTs
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AI Tools to Use in Your Marketing

AI Mastery Center

www.aimasterycenter.com

AI Clubhouse

www.aiclubhouse.co 

AI Beehive

www.aibeehive.com 

Daily AI Prompt

www.dailyaiprompt.com

ChatGPT

https://chat.openai.com/ 

Vidyo.ai

https://vidyo.ai/ 

Invideo

https://invideo.io/

MidJourney

https://docs.midjourney.com/

Creating a Marketing GPT 31
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Revolutionize Your Reach: Boosting 
Mortgage Marketing with AI and Chat 

GPT
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Thank You

Ginger Bell
EDUMARKETING EXPERT

Reach Me at:
ginger@edumarketing.com
edumarketing.com

34

Ginger Bell
Reach Me at:
www.meetgingerbell.com

www.aimasterycenter.com
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